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The RXBAR story 2

We called B.S. on protein bars and the result was RXBAR, a
disruptive clean-label snack brand
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:3d \We offer a range of RXBAR flavors and more... €l
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| RXBAR is a real food protein bar with nutritious, simple ingredients: egg whites, fruits, and nuts. They're I
| perfect for a breakfast on the go, mid-day snack or pre/post workout fuel.

3 Egg Whites 3 Egg Whites 3 Egg Whites . .
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2 Dates No B.S. ' D No B.S.

No B.S.

Why RXBAR?

*  Whole food ingredients Ask us about
. all our other

* 12g Protein flavors

* Og added sugar

* Gluten free

*  Whole30 compliant*

e Paleo friendly
 Convenient & on-the-go
* NOB.S.

Seasonal SKUs




;94  Quality over quantity when it comes to ingredients €L
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E We let our ingredients do the talking

RXBAR

Ingredients” Dates, Peanuts, Egg

Whites,

Natural Peanut Flavor,

Sea Salt
# of Ingredients 5
Protein 12g
Calories ~200
Paleo/Whole30 X X X
No Added
Sweeteners x x x

* RXBARs real, simple ingredients help uncomplicate healthy eating
* Future innovation will continue to make easy, convenient solutions that continue to
deliver this added value to consumers

*All ingredient lists are Peanut Butter flavor




1134 \Who is the core RXBAR consumer? €L
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DEMOGRAPHICS LIFESTYLE HABITS SHOPPING BEHAVIOR

. Strong relationship with
Older Millennial to Younger ON THE H?alth " FltnesshBuffs @ food — aware of what they
Gen X (25-54) Nightlife Enthusiasts dhowi y
MOVE Travel Seekers o e consume and how it makes

¢

Top fitness activities

them feel

Frequent purchases include

Higher Income — typically inc!ude_welkin.g/running, SHOP natural packaged snacks,
HHI of $80k+ weightlifting, fitness THE eggs, yogurt, milk
S classes, yoga, gym PERIMETER PTERT Y
= ; alternatives
- machines
74% of RXBAR consumers By "—
Educated - tend to have OPEN TO " ° tried a diet within th Purchase decisions are
higher ed degrees ave tried a diet within the benefit led
& g DIETS past year
Engaged with social content Vitamins
. HEALTH
Most likely to lead urban E related to nutrition, weight ITEMS OF Supplements
and suburban lives ‘ * loss, wining + dining, INTEREST Protein Powder

Blend of both familial and

cooking

Our consumers engage with

Probiotics

Over index on organic, low #

ingredients, Non-GMO, Paleo,
non-children HHs, skew IN THE both news outlets (.NYT) * Plant-Based, Lactose-Free,
towards no kids KNOW popular programming (The Reduced Cholesterol,

Tonight Show, SNL)

Vegetarian

SOURCE: RXBAR Consumer Definition Project, December 2019; data sourced from custom RXBAR survey, syndicated panel data, vendor-supplied reports




E Ending 2019 strong A,fZ

Brand in Household

Top SKUs in Velocity? Penetration?
18.4
$7,544
KIND DARK CHOC SEASALT $7,492 114 9.1
7.1 6.9
PERFECT BAR DARK CHOCPB $7,306
KIND PB DAR K CHOCOLATE 36,543 .
KHW 'CLIF | =xzar RUNTY
KIND CARAMEL ALMOND $6’]_62
Brand in 1ct Velocity?
QUEST COOKIE DOUB CHOC $5’992
S/TDP e CATEGORY
PERFECT BAR PEANUT BUTTER $5,954
$2,023 $1,976
QUESTCHOCCHPPB ’ $1,657
$5,874 51,579 $1,266

$5,840

5,717 S Qusr o [EI

Source: Nielsen, xAOC, Calendar Year 2019, data ending 12.28.19
Source: IRI Panel Data, L52W, data ending 12.28.19
‘Source: Total US Convenience, Calendar Year 2019, data ending 12.28.19




E Starting off the year strong in all outlets

H1

Contributor to S growth in
AOC+C®

1)  Source: Nielsen, xAOC+C, SCYA, L4w, data ending 02/22/20
2)  Source: Nielsen, Total US Food, $CYA, L4w, data ending 02/22/20
3)  Source: SPINS, Total US Natural, L4w, data ending 01/26/20

H1

Contributor to S growth in Total
US Food®

H4

SKU in the
natural channel®




1194 \We are here to help and look forward to hearing from you L

Alibaba.co

Contact:
Julia Dryden
Julia@rxbar.com

Learn More About RXBAR and our other products:
www.rxbar.com



mailto:Julia@rxbar.com
http://www.rxbar.com/
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NUT
L BUTTER"

PROTEIN SNACK BAR

4 Core Ingredients
5g Protein
No Bad Stuff

strawberry

NETWT1.160z(33g) ©

RXBAR’

3 Egg Whites

6 Almonds
4 Cashews
2 Dates

No B.S.

Chocolate

Sea Salt j‘/ /7

mm-
OATS

NOT—-
BUTTER

9G. PROTEIN

Vanilla %W
Almond Butter

TLPROTENSIREAD. NETWT (329

kIDS




RX Nut Butter Overview and SKU Rank €l

Alibaba.com

_________________________ "
I RX Nut Butter is a wholesome and delicious spread made from real ingredients I
| like egg whites, nuts and dates that provides nutrition and comes in a variety B RX NUT
| of great tasting flavors. It’s the squeezable, spreadable snack that tastes good I BUTTER
| and is good for you. s
Single Serve

Why RX Nut Butter?

* Limited Ingredients

* No artificial flavors or coloring
* 9g protein per serving

* High-quality protein

* Og added sugar

* Gluten free

* NOB.S.

SKUs ranked from left to right
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RX A.M. Oats Overview and SKU Rank €L

Alibaba

| RKXA.M. Oats is a line of delicious flavored oatmeal cups made with clean

™
| ingredients and packed with high-quality protein so it’s easy to start the day with I
a nutritious, satisfying meal. Each convenient, single-serve cup is easy to prepare |
' . OATS

OAT§

L d

Why RX A.M. Oats?

. 12g Protein
" ©gFiber e e
e  Gluten Free hovi s i

* No artificial flavors

* Minimal Ingredients

 Convenient on-the-go format

e Versatile, with 3 easy ways to
prepare
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RX Kids Overview and SKU Rank €l
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| RX Kids protein snack bars are made with 4 core ingredients including dates,

| whole grain oats, egg whites and coconut oil, with simple ingredients like I leS
strawberries and chocolate added to create flavors kids love. With 5g protein and |
I

I Og of added sugar*

Why RX Kids? -

y ds KIDS RX Kids is still the the cleanest bar in the category

¢ 5gProtein ‘Buoe B e ooos e ]

*  Gluten Free narodnts  fom i

* No artificial flavors
*  Minimal Ingredients
* 0Ogadded sugar*

*  On-the-go snack

Nothing Artificial
No Preservatives

NET WT 11602 {33)

#of

ingredients 6 6 1 20 5 21
protein 5 grams 1gram 1gram 7 grams 2 grams 7 grams
free from 7N
added )
sugar?
tapioca syrup, cane N R brown rice syrup, sugar, tapioca syrup, cane
sugar source dates honey, cane sugar honey, cane sugar

sugar, honey brown sugar sugar, cane syrup 13



RXBAR Consumer 101 2
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RX

How is RXBAR viewed by

consumers? How is RXBAR consumed?

4 ) 4 )

Afternoon snack, breakfast
replacement, mid -
morning snack

Stands for Real, Simple
Ingredients

. J . J

4 ) 4 )

On the Go and for Physical

Healthy, Clean, Honest, Fit

Activities
N J N J
N\ 4 N\
Reasons for Purchase:
1. Nutrition Content 63% of consumers buy us

) nutritional plan
3. Ingredients they can

pronounce

Source: November 2019 RXBAR Consumer Survey; 1,971 Participants
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